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Euro-born, French-educated, English-fluent, 
Australian-adopted, with an Italian ancestry, 
Mediterranean way of life, working all over South-
East-Asia, living in Thailand unless roaming from 
client sites to conferences & strategic workshops  
all around the World. 
 

Giovanni is the recipient of prominent industry 
recognitions including an Asia-Pacific Innovation 
Award, Best e-Commerce Award, Best IT 
implementation Award, Best International 
Contact Centre Award, Excellence in Talent 
Management Award and a broader list of many 
more Awards and Commendations far too long to 
be entirely featured here.  
 

With a cross-disciplinary tertiary background in 
business management, IT and applied sciences, 
Giovanni has 3 decades of international cross-
industry experience across all aspects of the 
digital economy, and a scorecard of hundreds of 
successful projects all delivered on-time or before, 
on-budget or below, on-objectives or beyond.  
 

Giovanni is regularly invited to address audiences 
in global summits, national or state conferences, 
guest lecture Ph.D’s & Post Doc’s at leading 
universities & professional institutes, or called 
upon to brief executive teams and boards of 
directors from a diverse range of industries on 
strategic management & technology topics. 

Profile 

Topics 

Contacts for bookings 
E:   gdn@giovannidinoto.com 
W: giovannidinoto.com 
M: +66 (0)6 1886 6788 (Thailand) 
S:   dinoto.giovanni 
 

P:   GDN consulting firm 
      S1A, L2, 802 Pacific Hw  
      Gordon NSW 2072 Australia 

Key nanotechnologies & ingestible digi-smarties 
Organizational transformation best practices 
Cloud technology & industry future trends 
Digital , silver and share economies 
E-Commerce best practices 
Sustainable smart cities 
The end of marketing 
ASEAN opportunities 
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